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#1 player in Higher Education Rankings — only rankings used by Chinese Government in
their World Class University Assessment Audit as well as Ministry of HCD India

#1 player in Higher Education Student Recruitment events - >350 events in 57 countries
& over 250,000 candidates per annum

#1 player in Higher Education Online Portals — over 63 million visits in 2019

#1 Outsource Enrolment Solutions provider supported by 2 million International Students in
our global database

#1 dedicated higher education research house - QSIU

Regional Conferences and branding solutions, including Wharton-QS Reimagine Education
Awards

Mobility, Partnership and Application Management Software

Over 1200 Higher Education clients and 94% re-booking rate in 2019
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Rank in Russia
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SHERTE 2020

Correlation Coefficients

RANKINGS INDICATORS: CORRELATION ANALYSIS

Academic Reputation 0.81

Employer Reputation 0.67

200 N

. Faculty Student 0.51
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The chart presents the
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Average Score by Location (with 5 or more institutions ranked regionally in the final table)
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Average Score by Location (with 5 or more institutions ranked regionally in the final table)
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W 2020 Score
2019 Score

QS EECA University Rankings 2020 | Top 20 Movement

lmlosmw State University | Fuss:0

Charles University | Crech & +]
Mesaryk University |
University of Ljubljana |

University of Warsaw | F

Czech Technical University In Prague | C
[

Saint-Petershurg State University |

National Research University - Higher School of Economics (HSE) |

University of Tartu

Budapest University of Technology and Economics | Hungar

Jagiellonian University | Polan |

Adam Mickiewicz University | Poland .

Novosibirsk State University | Russia

Middle East Technical University | Turkey I

- University of Wroclaw | Fo

Warsaw University of Technology |

AGH University of Science and Technology | Folznd

B ]
Belarus State University |

University of Szeged | 1




ONLINE VISIBILITY | OVERALL TRAFFIC VS. INTERNATIONAL VIEWERS
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International
Competitiveness:

Keystones



LINNIDNIADITIILNI |

ROADMAPS TAKE TIME & INPUT
BE VEEEERY REALISTIC

ROADMAPS DO CHANGE

TALK TO THOSE WHO KNOW

DON'T CHEAT!
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MNosuuun B penmHre QS World University Rankings

Ypanbckui
penepanbHbIA

yHUBEpCUTET

AKagemuuecKan penyraums

4. [lopoXXHaA KapTa npoaBuXXeHusa B peruTtuHre QS

* ObOpeTeHue BegyLIUMK

4 HaYYHbIMU WKOAAMK
100 4+ YHWUBEPCUTETA BICOKOTO
cTaTyca MexayHapoaHbIX
B nal e e MCCNE0BaTENbCKUX LIEHTPOB
peanbHOro BOBNEYEHUA * ®opmuposaHye B :
MEKAYHapOAHBIX KCNEPTOB YHUBEPCHUTETE HAChILEHHO
B PYKOBOACTBO HAYYHbIMMU dKaZleMUHECKON CPEADI
200 + FpYNNamu (MHTENNEKTyaNbHO
uccneaoBaTeNbCKUMM LKOAAMM MpuBAEKaTEIbHOU
Pedbopma nsgatenbckoi gg‘ ;ﬁgig&yog)y PHO
* Onpepgenexue cTpaTerum NOAWTUKEW YHUBEDCUTETA AN
Pa2BUTUA NOTEHLMANBHO C CO3AaH1eM yCNoBUIA ANA L MeraHaMoR
NepcnekTUBHbIX BXOM/AEHUA BeAYUMUX U3JaHUM B3aMMOAencTBnA
300+ uccneaoBaTenbCckux chep B MeEXAYHapOAHbIE CUCTEMDI efEellelinnl
+ Mponsusenme 8 MHO,EKCMPOBAHUA HaYYHbIX ’;’;’:ﬂ;’”:fgé:b:;&“”emoB:
PEHy IaMpI IO e B paaev?mu v 0B6HOBASHUM
U30aTeNbCKUX MPOEKTax 3anycK COBMECTHbIX C NPOEKTOB, Npeanaraembix
U MHTEPHET-pecypcax dKagemMmu4yeCKMMu napTHepamu YHWBEPCUTETOM
400 L * WnTencudukauma HayuHbix Pe30HaHCHbIX MEeranpoeKToB s T
1 0BpazoBaTenbHbIX CBA3EHM LUIMPORUM MERJIYHAROAHIM
anayraybnenva YAt A
rnobanbHoro *
U MaKpOpernoHanbHoro
napTHepcTea
500 _ N
1 stan: 2 sTan: @3m$hared
2013-2014 2015-2018 2019-2020 24

Think globally: are you a part
of the global agenda or are
you shaping it up?

How would you like to be
recognized?

What are you recognized for?
Who are you recognized by?

Are your partnerships
working?
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JOPOXHAA KAPTA:
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www.internationalstudentsurvey.com

Do you know your target audience?

Do you know their concerns?

Are you addressing them?

Do you have your team & tools?

Talent acquisition & retention -
different strategy for every level!

oo a0 A W N -

Prospective students’ biggest
concerns — ISS 2019

Cost of living

Availability of scholarships
Safety

Accommodation

Getting a job

Being made to feel unwelcome
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INTERNATIONAL
STUDENT SURVEY

Growing Global Education
Rising to the international recruitment challenge

Source: International Students Survey Sept
2018 — March 2019 — over 75,000
international students participated

Overall reputation

32%
Welcoming
54%
Cheap housing
24%

Employment rate Teaching

33% 2

Tuition cost

31%

Careers service
33%

Reputation in subject Town/city

‘Specific course 43% 18%

48%

Scholarships

55%
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THINGS TO REMEMBER
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Social mission
International positioning
Online visibility - measure!

Presence - are you being
invited?

Impact - research & career
outcomes

Are you relevant? Micro-
credits, EdX, internships, etc



THINGS TO REMEMBER

Target model element

Understand, live and breathe
your KPlIs

LINMAIONADITIFLNI 'gq

Change is pain, deal with it

Bring the team on the journey
- engage

Can you not just talk the
talk, but walk the walk?

Really?
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INTERNATIONAL JOINT COLLABORATIONS - RUSSIA
Overall — 2014-2019

United States
Germany
France
United Kingdom
Italy

China

Spain
Poland
Japan
Ukraine
Switzerland
Netherlands
Czech Republic
Finland
Sweden
Canada
Incha
Australia
Brazil
Austria
South Korea
Belarus
Belgium
Norway
Portugal
Turkey
Greece
Tawan
Kazakhstan
Israel
Hungary
Denmark
Romania
Mexico
Slovakia
South Africa
Serbia
Armenia
Ireland
Bulgaria
Colombia
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INTERNATIONAL ACADEMIC NOMINATIONS | WUR 2020

L

Russia

Overall Arts & Humanities Eng. & Technology Life Sc & Natural Sciences  Social Sc & Mgmt

Medicine
569
424
358
293 288
222
202
174
158 ol o
137
129
106 105 120 115
94 28
67 54 o 60 - 64 57 57

[
(s
Ale
aF
{
L]
[
|f
{
Nle
aF
L]
(=
Nle
aF
i
{
[
[
([
{
Al
=
(fi
Al
aF
(=
{
L]
@
(¢
o
(
|




LINNIINIDITIALNI | )

WHAT

Chung-Ang University (South Korea) has been listed as unranked overall (from a position of 386 in the
last edition) due to irregularities in survey returns posted on their behalf.

In advance of the publication of the QS World University Rankings 2018, during routine screening of our
survey responses, we discovered a substantial number of anomalous responses lodged in favour of
Chung-Ang University. We contacted the university to discover that they were as surprised as we were.
To their great credit, they have cooperated fully with our investigation into the matter and with their
help we have been able to identify that an unsanctioned undertaking to lodge a large number of false
responses in favour of their university had originated from their campus. Whilst an increasingly
sophisticated array of techniques are now routinely deployed to detect and eliminate such influences on
our surveys, such attempts to manipulate the outcomes of our research - whether officially sanctioned
or otherwise - cannot be tolerated.

As a result of these irregularities, Chung-Ang University has been listed as unranked in the QS World
University Rankings 2018. Institutions in this category do not receive overall scores or ranks from QS.
This institution will also be unranked in other rankings that draw on these survey data for the 2018
cycle. Assuming no further irregularities occur, they will be reinstated for the 2019 edition. This
consequence has been arrived at in close consultation with our international academic advisory board.
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MANAGE WHAT PEOPLE KNOW ABOUT YOU

Which of the following have the most influence on you
when making decisions about studying overseas?

Alumni of the institution I'm interested in

I Line = Global Benchmark
None of the above l'

Employer / manager at my workplace .: ‘

Agent -

www.internationalstudentsurvey.com
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WHICH OF THE FOLLOWING DID INTERNATIONAL STUDENTS
SAY THEY WERE MORE LIKELY TO CHOOSE...

A university with a high A university with a high
graduate employment student satisfaction score
rate

61.9% = A university with
a high graduate
employment rate

www.internationalstudentsurvey.com
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WHY STUDY AT A GLOBALLY RECOGNIZED UNIVERSITY?

LATIN INDIA CHINA SOUTH EAST
AMERICA ASIA
B CONNECTIONS B EMPLOYMENT B QUALITY OF B OPPORTUNITIES
WORLDWIDE PROSPECTS EDUCATION TO TRAVEL

EUROPE

B STUDENT
EXPERIENCE

Source: QS Applicant Survey



LINMAIONADITIFLNI E

QS ONLINE - TOPUNIVERSITIES.COM

Rankings Breakdown
(pageviews) in TopUniversities.com

* SUBIECT RANKINGS et sl it ® LATIN AMERICA 789338

@ WORLD UNIVERSITY RANKINGS m 9 BEST STUDENT CITY | == 100 b

@ RANKINGS OVERVIEW | =L 8 ® REGIOMAL m

® FACULTY peES¥Rirls @ TOP 50 UNDER 50 377,931

® ASA pEERicyE-nLE 9 EECA 277,822
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Careers in STEM: Working as a Data Scientist at

Arsenal Football Club

Football has changed a lot since 1966 and all that.

followed since, the game has evolved into a multi-1
are scrutinized by fans, players and coaches alike.

In the race for footballing supremacy, teams are ut
help give them an edge over the competition. In 2(
credited watching videos on an iPad to a vital pena
goalkeeper does it. At this summer’s World Cup, Er
on his water bottle.

St. Petersburg

= R .

OVERVIEW UNDERGRADUATE POSTGRADUATE MORE

Saint-Petersburg Mining University

Q 21-st line, 2 Saint-Petersburg View map

Rafis Abazov

posts

All articles and blog

PUNIVERSITIES Articles & Blog posts (sorted by date)

Research OQutput

High

Intemnational Students ©

792

Total Students &

7,285

Status ©

Public

SJX Essent»al Steps for Effective Strategic Planning

hen

2019 1 /4 Article

dea is sound by following these six essential ste

nomo  Follow University

 fl&lindv]-)

Overview

ABOUT
—

02Nov2018 {4 Article

Latest Feeds

1t Citie Five Essential Skills for Your Future Career
Bdi_éb“- It's not merely enough to gra e anymore. Here are the skills |
ploitation, &x t of mt tell my students they neec p alongside th
ers a number of bachelor’s programs,
d computer enginesring
13Aug 2018 @ Blog Post
How to Manage your Study Projects Like A Pro
handle your study projects in a professional manner by following this

*+ Productionn es and equipment ‘,va‘b Cankr-NeTepOyprexui ﬁ
£} roprbiit yusepcuter
Metallurg: d eq * |/ Saint Petersburg

Mining University
Automati
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» Know your user!

» Maintain media centre

» Offer a newsletter

» Keep personal contact

» Have a PR & Marketing team
» Use social media

> Be present
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Services for media

UCL Media Relations team is the university's central press office. We
connect journalists to academics who are experts in their field and promote
UCL research and teaching throughout the global media.

1IN

Media enquiries &

Check this page for all the latest data and information but if you can't find what you're
looking for, contact the UCL Media Relations Team.

Find an expert (%

We manage an extensive database of UCL academics who are happy io be contacted
by the media in relation to their area of research and expertise. Please use our Find an
Expert service to search for a relevant academic, but contact us if you can't find what
you're looking for.

Access UCL Experts database

UCL press releases UCL in the media
All our current and past press releases are For all current and past references to UCL
available online. Also, make sure you sign research and news in the media. go to our
up to receive future press releases. UCL in the media archives.
View UCL press releases View UCL in the media
Filming

UCL Media Relations can advise broadcasters and production companies wishing to film

115D qwebhvemrm Bl im Hedlemd $0 = 11 mdmrmr e Famtoirmem = IS reees o e el | PR | [P Rp—" 1

» Engaging personalities
» Accurate facts and figures

» Ready-to-use support materials - not

just images, but hashtags, tweets, etc
» Exclusivity if asked for
» Tailored approach

» Personal touch
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URTURE YOUR ALUMS

The University of Chicago Booth School of BIJE]TE-ItE-.‘i

Community Directory »

Connect with the Chicago
Booth community. View short
video tutorials

here.

Email4Life »

Maintain your Email4Life.

Event Intake »

Post your event details for
alumni and the Booth
community.

8 Media Site »

Attend a presentation event at
Booth.

Online Store »

Show your school pride.

University Library Resources »

Access to campus libraries.

3 [ £l [©] [ [

Business Cards »

Chicago Boaoth offers alumni
the chance to have Booth-
branded business cards.

8 Email Forward »

Forward your Booth emails to
another email address.

FAQ »

Frequently asked questions.

Meeting Rooms =

Hold your next meeting at a
Booth campus.

@ Print Quota »

Send documents to the print
gueue and your print account
balance.

& Booth ID and Password
Changes »

Click here if you've forgotten
your Booth I1D or password, or
need to reset your password.

=l [EH IO

8 Email Alias »

Under Email Alias, content
should be using Live, Gmail,
and Yahoo!

Event Calendar »

Find a special event near you.

Graduation Resources »

Update your attendance plans
for the Booth graduation
Ceremony.

Midway Club »

Enjoy the amenities of the
Midway Club.

Transcripts »

Request a copy of your
transcript.
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INTERNATIONAL INITIATIVES

Global Partnerships Academic Programs Peace Corps CSU Distinguished Speakers Office of Internationa

GLOBAL PARTNERSHIPS

Colorado State University is a globally engaged institution with active partnerships worldwide. International partnerships create
opportunities for CSU students and faculty to participate in teaching, learning, research, and engagement activities around the
world.

GLOBAL ENGAGEMENT DIRECTORY

The Global Engagement Directory illustrates the range of international partnerships between CSU and institutions worldwide. Use
the filters to learn more about partnerships by country, CSU academic unit, partner, and activity.

INTERNATIONAL AGREEMENT REQUEST FORM

Use the International Agreement Request form to initiate a request to the Office of International Programs for a new International
Memorandum of Understanding or other type of international agreement.

INTERNATIONAL PARTNERSHIP ACTIVITY SUMMARY

Use the International Partnership Activity Summary form to alert the Office of International Programs about formal international
partnership activities you've conducted within the past five years.

GLOBAL ENGAGEMENT DIRECTORY

INTERNATIONAL PROGRAMS

COLORADO STATE UNIVERSITY

Colorado State University operates in a global context, reaching out to all sectors of society at home and abroad to make education an
international experience. As part of Colorado State's intemationalization strategy, the Office of International Programs creates and fosters
international activities including education abroad opportunities, special efforts to support international students, and faculty initiatives and
partnerships with universities around the world. At CSU, campus internationalization is not just about one thing - itis about everything - because
with strong faculty linkages with strategic partners, global opportunities fall into place for students

This interactive tool illustrates places where CSU has formally established academic and research partnerships around the world. You can search
for information on existing education abroad activities, academic and research agreements and special projects with partner institutions around the
) world

If you are interested in starting an agreement with a foreign institution, please fill out the International Agreement Request form

If you have an interational activity that you would like us to be aware of, please fill out the Partnership Activity Summary form

To view all partnership activities, press 'search’ with no categories selected. Also, in order to view individual partners, please first select a country.

Text search Type
Eng:

Collegeepartment v Country v

- . N ada, Inc.
. 1 1 algary
https://www.gs-unisolution.com/ **
1ina Institute of Sport Science Bl China-Confucius Institute Headquarters Bl China-Harbin Engineering University

(HANBAN) B China-TenNor Therapeutics, Ltd


https://www.qs-unisolution.com/

LINNIDONIDITIILNI |

@) REIMAGINE
bt

EDUCATI ON

THE ALFRED WEST JR
@Wharton LEARNING LAB

UNIVERSITY of PENNSYLVANIA

REIMAGINE EDUCATION
CONFERENCE & AWARDS

10-11 DECEMBER 2020 | SAN FRANCISCO _

Hyatt Regency San Francisco
EduData
reacuncanurrurne. o sUumMmMit 2020

EMPLOYABILITY

June 10th - 12th, 2020
Delegates Dining Room at The United Nations

.. New York, United States

||
Qe'?? sgﬁiﬁ’e'l Microsoft

“QS is doing a fantastic job. This is a really important event.” Amazon Web Services
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Al

BEST DISTRIBUTED PROGRAM FOR NURTURING 21ST-

CENTURY SKILLS

BEST UNIVERSITY-EMPLOYER PARTNERSHIP

BLOCKCHAIN TECHNOLOGY

CULTIVATING CURIOSITY

EDUCATIONAL APP

E-LEARNING

HYBRID LEARNING

00000000

ICT FOR TEACHING, LEARNING & SUPPORT

K12

LEARNING ASSESSMENT

NURTURING EMPLOYABILITY

PRESENCE LEARNING AND TEACHING

SCIENCE OF LEARNING

SUSTAINABILITY

VRiAR Berkeley

$190,000 for the Awards winners
1518 institutions applied

Over 1000 delegates

200 judges

60 world famous thought leaders

Caltech

UNIVERSITY OF CALIFORNIA

7% UNIVERSITY OF
4% CAMBRIDGE

Imperial College
Business School

HARVARD

UNIVERSITY
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estonia

galls

study living experience

.

STUDY KYOTO

Deep into kyoto, Deep into yourself

FAD CONTACT Languasge v

WHY KYOTO? STUDY LIFE WORK FUN MAGAZINE

1 out of 10 people in the Kyoto city area is actuslly a university student
(approximatehy 150000 studerts), by far the highest in Japan in terms of
the proportion of students in its population. There ane also about 3000
students from all over the wordd who are studying in Kyoto. The city is
extremely comeniert for students, with mary restaurants and stores for
students thmughout the ertire area. According to the 2015 Best Student
City Rarking by Quacouarelli Symords in England, it occupies the 34th
position in the worldwide rankings.

University capital of
Japan

| Student—to—population ratio

STUDY IN RUSSIA
The website of Ministry

of Science and Higher Education
of the Russian Federation

4N 1
01.!4.‘ & Kyoto City

Tokyo 23 wards
|

You
Rept

Why Russia Study in Russia Life in Russia News & Events 5 steps to applying Online application Fukuoka City

v ‘ Nagova City

Osaka City

APPLY FOR ', \
AN ENGLISH MEDIUM PROGRAMME

N\

k.

WATCH™
THE VIDEO

»

Advanced Sea

Educational Programme Quick Search

¢

No. 1 among Japanese cities

Approximately 1 out of 10
is a university student!!

Based on Dec 2014 Databsse of the Statistics Buresw, Ministry of Interral Affairs and Communicatiors

S
Based on Cec 2014 School Basic Survey by the Ministry of Education, G ulture, Sparts, Science and Techrology | == CITIES
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Identify
distinctiveness
and bring the
institution
together

Map and assess
existing global
footprint

Unfold Strategy
and Engage
effectively

Collate and correlate data: performance, recognition, joint research,
partnerships, online presence

Benchmark and seek for peer best practices
Assess achievements, assets, gaps, and opportunities

Build out a unifying Global Engagement Strategy that can be
recognised by existing and potential partners

Establish and strengthen flagship partnerships and beyond, alliances

Build an effective online presence to sustain all aspects of
institutional engagement
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To achieve distinction and move beyond the base
of competition and status quo we have to begin
thinking strategically and collaboratively.

Many institutions remain preoccupied with
competition and without changing strategic
engagement with the world they remain at the
level of status quo.

Distinction is achieved through strategic decisions,
actions, behaviours and decisions which are aligned
to global and regional realities.

To build global recognition, we have to Think Big
and not being limited by historically and
geographically defined limits
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ESTABLISH FLAGSHIP PARTNERSHIPS

Build Partnerships of equals with a reciprocal level of interest,
engagement and expectation in mutual gains

Draft the Memorandum of Understanding (MoU) as a strategic
planning document

Build a dynamic revisable five to ten-year road map

Set a Strategic framework incorporating various institutional
areas of collaboration

Go beyond the traditional pattern of MoU focused only on
student or faculty mobility

Aim at a regional presence through the partnership

Open to innovating programmes and non-traditional forms

of knowledge-creation : bootcamps; summer school industry
retreats

Partnerships are a driver to
reputation and increased
global awareness of a
university’s distinctive
contribution to 215t century
solution-building.
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MINDSET: THINKING BIG

Thinking Big means not being limited by historically and

geographically defined limits and harnessing scientific and
scholarly competencies into distinctive market offerings.

Thinking Big reflects the scope of the vision and mission and
facilitates a landscape of development that is not bound by a limited
horizon of institutional engagement.

Thinking Big is to engage with the world in a strategically and

technologically innovative way and cultivate the disciplinary
and managerial agility necessary to develop and adapt to new
industrial, scientific and humanitarian frontiers.

Surges in modemisation align the institution with the market in

offering cutting edge areas as fields of academic activity, training
and research.

The drive to “Think Big", necessary to set an example in the region
and the world, will resist the habit of those wanting “to think

as we have always done” by cultivating its star researchers and

bringing in overseas research faculty who complement the strategic
pace, vision and mission of the institutions.
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WHAT INSTITUTIONS NEED

Global Engagement & Visibility

Greater insight, understanding and intelligence regarding the
national and global rankings of the institution through access
to QSIU proprietary data

Conduct a comprehensive analysis of the different
unaggregated reputational and research components and
identify the very elements of strengths and weaknesses
beyond scores and data

Mapping and modelling of existing and potential
partnerships based on existing and possible university
research competencies

Greater global visibility through an effective PR strategy
highlighting specific actions, platforms and directions in line
with the institution’s history and competencies

Institutions can enhance their global presence
through a more targeted and aligned approach
to planning, partnerships and global
engagement
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THANK YOU!

www.topuniversities.com | www.iu.gs.com

zoya@qgs.com | rankings@qs.com

facebook.com/universityrankings

@bensowter | @worlduniranking | #QSWUR

linkedin.com/in/ zoyazaitseva

QS World University Rankings (] App Store

-

ANDROID APP ON
Google play



